What is Marketing?
Marketing is EVERYTHING you do to promote your business, from the moment you conceive of it to the point at which customers buy your product or service and begin to patronize your business on a regular basis.

The key words to remember are everything and regular basis.

( Jay Conrad Levinson
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Traditional Marketing Elements
Three “parts” to the marketing process:

RESEARCH

ANALYSIS

STRATEGIES and TACTICS


The “P’s of Marketing” that will guide your research, analysis and strategies:

· PRODUCT

· PRICE

· PROMOTION

· PLACEMENT

· (& PEOPLE)
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What Do You Sell ???


A Product???

A Service???

NEITHER!!

( BENEFITS ! (
Sell the Benefits!


Features:
Size, Quality, Varieties, Types, Materials Used

BENEFITS:
What will your product or service DO FOR or 

GIVE TO your customer?

NxLeveL® Guide for Entrepreneurs(OHD 4-3

“Product” Marketing Considerations


· Features & Benefits

· Life Cycle & Seasonality

· Packaging & Labeling

· Product/Service Mix
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Parts of Market Analysis
1. Determine the “PROFILE” of  your customer

2. Determine your MARKET AREA(geographic boundaries and size

3. Determine the number of people (or businesses) in your trade territory who potentially “FIT” your customer profile

4. Determine the MARKET POTENTIAL for your business in your trade area
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Demographics
· Age

· Gender

· Location

· Education

· Occupation

· Income Level

· Marital Status

· Household Type
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Psychographics
Needs

· Security, esteem, love, acceptance, understanding, beauty, good health

Values

· Status, success, greed, simplicity

Buying Styles

· Price, fads, quality, technology, luxury, convenience

Cultures

· Modern, artistic, religious, liberal, conservative, environmental

Interests

· Sports, reading, fitness, cooking, workaholic, gardening
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Why Analyze the Competition?

You Might:

· Learn more about what the customer really wants 

(or doesn’t want!)

· Discover unserved “niche markets”

· Get ideas for marketing, merchandizing, product mix

· Obtain valuable advice, support, information (particularly from remote or indirect competition)

You Will:

Determine if you have any COMPETITIVE ADVANTAGE
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Place

The three keys to business success…


Location


Location


 Location !

   Success !
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Distribution Channels

· Industrial distribution channels take raw materials to the manufacturers.
· Wholesale distributors move the finished goods from the factory to the vendor.
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